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Summary: 
National advertising is a persuasive communicative activity in addition to that it 

acquires aesthetic features to give an indicative dimension to the advertising texts, exerts 
an influence on the behavior of the recipients and works to change their attitudes, 
tendencies and tastes. National advertising forms the awareness of the masses by 
changing or consolidating some ideas and transforming them into the interest of a 
particular nationalism, and instilling opinions that are in line with the objectives of the 
party conducting the advertising process.  
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